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Synopsis  Broadband Subscribers 
Digital Lifestyles: 
U.S. provides 
analysis and 
forecasts for a 
variety of digital 
lifestyle product 
categories, including 
broadband Internet, 
television services, 
digital content 
services, and 
connected home 
products, including 
home networks and 
connected consumer 
electronics.  

 
Publish Date: 2Q 13 This report identifies the key business and technology trends in 

digital lifestyles market categories, measures consumer appetite for 
digital media and CE, and analyzes the historic and projected uptake 
of digital services and products. 
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